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TINKERINE"™

Forward Looking Statements

This presentation is not to be construed as a public offering of securities in any jurisdiction in Canada Important information about Tinkerine Studios Ltd. (Company) including their investment
objectives and strategies, and share offerings are contained in the respective prospectus or offering memorandum. Please read these documents carefully before investing.

Certain information set forth in this presentation contains “forward-looking information”, including “future oriented financial information” and “financial outlook”, under applicable securities laws
(collectively referred to herein as forward-looking statements). Except for statements of historical fact, information contained herein constitutes forward-looking statements and includes, but is
not limited to, the (i) projected financial performance of the Company; (ii) completion of, and the use of proceeds from, the sale of the shares being offered hereunder; (iii) the expected
development of the Company’s business, projects and joint ventures; (iv) execution of the Company’s vision and growth strategy, including with respect to future M&A activity and global growth;
(v) sources and availability of third-party financing for the Company’s projects; (vi) completion of the Company’s projects that are currently underway, in development or otherwise under
consideration; (vi) Company’s current customer and other material agreements; and (vii) future liquidity, working capital, and capital requirements. Forward-looking statements are provided to
allow potential investors the opportunity to understand management’s beliefs and opinions in respect of the future so that they may use such beliefs and opinions as one factor in evaluating an
investment.

These statements are not guarantees of future performance and undue reliance should not be placed on them. Such forward-looking statements necessarily involve known and unknown risks
and uncertainties, which may cause actual performance and financial results in future periods to differ materially from any projections of future performance or result expressed or implied by
such forward-looking statements.

Although forward-looking statements contained in this presentation are based upon what management of the Company believes are reasonable assumptions, there can be no assurance that
forward-looking statements will prove to be accurate, as actual results and future events could differ materially from those anticipated in such statements. The Company undertakes no obligation
to update forward-looking statements if circumstances or management’s estimates or opinions should change except as required by applicable securities laws. The reader is cautioned not to
place undue reliance on forward-looking statements.

This presentation is strictly confidential and proprietary to Tinkerine Studios Ltd. (“TINK") and (save to the extent required by applicable law and/or regulation) must not be released to any
third party without our express written consent that we may at our discretion grant, withhold or grant subject to conditions.TINK accepts no duty of care to any third party for this presentation.
Accordingly regardless of the form of action, whether in contract, tort or otherwise, and to the extent permitted by applicable law, TINK accepts no liability of any kind to any third party and
disclaims all responsibility for the consequences of any third party acting or refraining to act in reliance on this document



Today’s Manufacturing  (The Problem)

® Current talent lacks the process and knowledge to best optimize 3D Printing (3DP) adoption.

® 3DP hardware is often acquired without an understanding of it's effective use, as a result it's under utilized.

@ 3DP industry is vast and segmented with hardware and software making it hard to navigate and pick the correct
solution for professionals and businesses.

I
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Solution

The platform where users go to learn 3D printing technology, 3D printing skills, and design-centric
methodologies to best evaluate 3DP’s impact for their workflow/business.
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Global 3D Printing Market

2020 Expected Growth

$13.78 B+ 21

Total Available Market Units of 3D Printer Sold
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3D Printing Skillup User Size

S$250 B+ 35%+ 1.2B Students

Global E-Learning Market Size NA Market Only Global E-Learning Market Size
2020 2020 186 countries

$236 B+ 36%+

Global Smart Manufacturing Market Size APAC Market Only
2020 2020

$13.78 B+

For every 3D printer sold, there is a person/team/SME business that needs skills development and training for adoption. This user base gets
more extensive when you look at the generation not in the market today that also needs the same.

NA: North America APAC: Asia Pacific 0 TINKERINE™



3D Printing Skillup Market

Everyone sells hardware, we sell adoption, skills, and training for ALL 3D hardware technology
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Target Markets/Customers

Learners

K-12 Students Professionals \

3D Printing Enthusiasts Makers

— SME Manufacturers

Creators Parts Fabricators Construction Film Product Design

Healthcare Footwear

Education /

School Districts Private Schools

Post Secondary Professional Training
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User Acquisition

Some Potential Hardware Partners

Hardware Partnerships
.!..k.!.!: formlabs W @maherBor_' Z Markforged
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Content Partnerships DREMEL > CSINTERIT zortrax Ulfimaker

Social Media

Other Potential Partners

Competitions, Referrals and Invites Eom
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Advertisement gll-(lgl-ll‘-e © Khan Academy
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Some Customers & Partners

EMILY £\ New o4 | 0
Education CARR S Westminster &7 Surrey Schools Y k ¥ o
UNIVERSITY W schools ukon

ofr ART+ DESIGN

(11 (11

Something that everyone should learn is Whenever we think of 3D printing, we think of
To build or to create. Tinkerine and their outstanding customer
services along with fast turnaround time.

Jeff Unruh | K-12 Educator, Pacfic Heights Elementary
Vinh Huynh | Project Coordinator EIT, Bird Construction
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Our Products
Skills

O TINKERINE Classes Cloud  About v
Classes
AllClasses 3D Printing ~ Software

: i "% 3DPRINTINGY
WHAT IS 3D
PRINTING A 22 = in INDUSTRIES

j i
Let's Learn:

Tinkercad

What i ing: An Ultimate
Intro to Additive Manufacturing

TinkChat: 3D Printing
Across Industries

10 Chapters 8 Chapters 16 Chapters Free

DESIGNER
o T PRO TIPS

TinkMakes: Learning by Tinkering 3D Printing Technologies: Fused
nt Fabrication (FFF)

a el e |

B Chapters.

Explore an constant expanding library of 3D printing skills training content, at your

own pace, built with experts and partners.

Content in the following areas:

3D printing technology verticals
Design for Additive Manufacturing
3D modeling knowledge

Industry applications

Business adoption and training

Plans
Consumer Pro
Free Coming $29.99
Soon

Select content

/month

limited content  paid annually
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Our Products
Cloud

= — @ TINKERINE CLOUD

&« > C @ https//www.tinkerine.com/cloud * H . .. .

' ® Reliably fast Cloud Slicing with Secure Cloud
(& TINKERINE CLowD © imoort it

Storage

[ — o (17 Enterprise level cloud based 3D Printing
. Production Workflow.
o}
s et (1) () (F) Singular platform for multi-printer control
x ) @)

Custom nfll % | 1800

Plans
st () (o) (B Monthly Annual
5 - @ @
> Free $25.00 | | $250.00
- —0 /month /year

Secure and streamlined workflow, for 3D printing production management e TINKERINE™



Business Model

g A

A U Sei Subscriptions Service Contract Revenue Share
cquisition
Centric Tinkerine Skills (] a )

k / Tinkerine Cloud e s

A digital-first Platform as a Service (PaaS) centric business lead by Skill up platform (Skills) and Cloud services (Cloud).
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Deployment Timeline

Emily Carr
Adobe Tinkerine U School of Art
Photoshop Professional and Design
integration ~ Dev Course & Enters research
for DittoPro  K-12 Challenges agreement

Tinkerine U
Launches LaUerheS
Tinkerine U Professional Dev
K-12 for Educators
Education

initiative

2012 Oct

March June

May

2015 2016 2017

2014 RTO

Tinkerine Skills
Announced,
Cloud Beta
starts

Tinkerine Cloud

Design School
Advisory Group
Formation

CEO joins
Canadian
Innovation
Board

January  November November February

Launches Beta 2

Tinkerine Skills

Expands

April

Tinkerine Cloud

V1 Launc

April

hes

Tinkerine Cloud
Feature upgrade

May

Tinkerine Skills
goes live

Tinkerine Cloud
3rd Party
program

June June

2018 2019 2020

2021

User Subscription-Centric Business Model

Content Driven Hardware-Centric Business Model
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Total Revenue Forecast

oz S
s s .

[7  PaaSRevenue B Consumable Revenue B Hardware Revenue
(Subscription) (Legacy)

*Acceleration of business forecast based on completion of capital injection 0 T | N K E R | N E ™ ‘]3



Use of Proceeds

Expansion of user base
Expansion of partnership program for Skills content

Expansion of the content pool of Tinkerine Skills platform

Marketing, content creation and sales expansion of existing and future
Tinkerine Products and services

61% 12%

(]

Let's Learn: Tinkercad
12% complete
Search by lesson title

@ 1.introto Tinkercad

() 2.Bringingin New Shapes

Lesson Video

272 v

02 A~

Lesson Video
| X VIOED- s

O quiz
B quz-squesmons
3. Camera Navigation
4. Workplane and the Grid
5. Using the Align Tool

6. Using the Ruler

7. Grouping Shapes

(@} le} (el e} He)| (@)

8. Exporting for 3D Printing

27%

°

Popular courses

wers o
THEREAD

Intro to
Tinkercad

Popular courses

1w > I

TinkChat: 3D Printing in |

S L e«

o
Introto 5
Tinkercad

e

Lets

Marketing, Sale Expansion, [ Talent Acquisition for Skills
Content Creation Content & Cloud Services

Operational Expenses
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Capital Structure ot uner 2001)

Symbol (TSX.V)
Symbol (OTC)
Symbol (FSE)
Shares Outstanding
Warrants

Options

Fully Diluted

TTD

TKSTF

WB6B

49.7 Million

7.52 Million

57.2 Million
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Contact

Tinkerine Studios Ltd.

213A 8275 92nd Street
Delta, British Columbia
Canada

CEO
Eugene Suyu

CFO
Chris Lee

Investor Relations

Dean Stuart

E-mail

Eugene@tinkerine.com

E-mail

Chris@tinkerine.com

E-mail

Dean@boardmarker.net
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